
Systematically Paperless

Your guide to success.



What is preventing you. . . 

From going



The Paperless Office

¸ Type 1: Use of computer instead of paper chart

¸ Type 2: Use of computer for digital x-rays

¸ Type 3: Papers, treatment plans, and consents are 

scanned

¸ Type 4: Absolutely no paper is generated except for 

patient use.



VISION - GOAL

¸What is your ultimate vision regarding 

technology?

¸Does your current office space allow for the 

technology of your dreams?

¸Have you budgeted 5% per year for 

technology?



OVERHEAD

ñTechnology pays for itself.ò

Only if used!



Computer Time Clock



Goals and your Software

¸Monitor monthly

¸Monitor daily

¸Monitor new patients



New Patients

ÅWhat do they see?

ÅWhat do you tell them?



EASY CHECK-IN

¸Kiosk-style check in available for patients



Digital Radiographs

¸ 2008 

¸ In 30-40% of dental offices

¸ It has become almost expected by patients



INSURANCE VERIFICATION

¸ To get benefits ïuse the internet



Inter-office communication

¸Where to put notes and when



Reports

¸ Reports
¸ Audit trails

¸ A/R

¸ Production and Collection

¸ Practice Statistics

¸ Eaglesoft trends



Access

¸ There is software for sharing

¸ PC anywhere

¸ VNC

¸ Log me in

¸ Safari



Going Paperless

¸Evaluate Current Software Program

¸ Investigate Image Management Software

¸Office Design Planning

¸Explore Servers and Computers

¸Examine Digital Technologies

¸Determine Data Backup Protection  



Please visit our boothé
üAZ School of Dentistry Vendor Fair  Mesa, 

AZ  March 3rd, 2010

üDolphin Users Meeting  

Las VegasMarch 4-6, 2010

üWestern Reg Dental Conf

Phoenix, AZ Booth 618 March 4-6, 2010

üS. NV Dental Society

Las Vegas, NVMar, 9, 2010

üPracticeWorks Ortho Users Meeting

Atlanta, GA March 12-14, 2010

üS. NV Dental Society

Las Vegas, NV Apr 13, 2010

üStar of the South ðBooth 610

Houston, TX  April 15-17, 2010

üOklahoma Dental Assoc

Oklahoma City April 22-24, 2010

üAAO Orthodontic Meeting ðBooth 2339

Wash DC    May 1-4, 2010

üThe Texas Meeting ðTDA  Booth 463

San Antonio, TX   May 6-8, 2010

üCalifornia Dental Assoc ðSpring  Booth 115

Anaheim, CA   May 14-16, 2010

üCALAOMS -Oral Surgery

San Francisco, CA   May 22-23, 2010

üPacific NW Dental Convention ðBooth 205

Seattle, WA   June 17-18, 2010

OR Call for a FREE network Evaluation ! 



Data Storage

¸Do everyday!

¸ Tape ïNO!

¸CD Rom ïNO!

¸Portable Hard Drive ïYes

¸On-line! Yes, too!

¸ CDS = Central Data Storage

¸ Digital Shelter

¸ Kodak



Å From Dr. David Chenin : 

"I just wanted to let you know how much I appreciate 
your services. Last Thursday we had a database deleted 
and prevented us from doing business. The only way to 
get the file was to restore from a back-up. Pact-one was 
able to get our office up and running within an hour of 
our call! You are life savers.ñ    Thank you guys so much! 

Accidents happen.
Adverse events occur.
Unexpected emergencies arise.
Prevent loss and protect your practice 
with eDataguard from PACT - ONE

ÅPACT- ONE Backup Solutions 
Data Archiving and Recovery
Off - Site Storage 

The Fear Factors:
Å User Error
Å Data Deletion/Corruption
Å Hard Drive Crashes
Å Theft
Å Backup Failure
Å Natural Disasters

The Peace Factors:
Å HIPAA Compliant
Å Climate Controlled
Å SSL Technology
Å Two secure redundant 
storage centers 2000 
miles apart
Å Should files need to be 
retrieved or restored, 
your data is just two 
clicks away

We install it

We monitor it

We support it



Common Pitfalls

¸New technology requires existing software to 
be upgraded.

¸Existing computers donôt meet specifications 
for the new software that is needed to run the 
new technology.

¸Cutting corners ïpurchase the software 
support. 

¸ Training ïallows you to optimize and learn 
shortcuts.



Step by Step Guide

¸Start now enter information in the correct 

fields

¸Determine where notes regarding patients, 

finances, and phone calls will be entered

¸Decide what information must be scanned

¸Spend the time getting your charting 

templates set up

¸Set a date and GO!





How many pieces of information are being 

sent to your patients from other practices 

marketing to them? 

65% of our patients will leave because 

they donôt think we care if they are seen in 

our office or not.  

How can we increase the number of 

contacts we have with our patients? 



Confidential and Proprietary ïDo Not Distribute 23

Patient

Communications

(Internal)

Reputational

Marketing

(External)

Reporting 

and Analytics

(Optimization)
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